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ABSTRACT 

Social media has become an important influence on the development and spread of fashion 

trends, particularly among teenagers. This research paper examines existing studies on how 

social media platforms influence teenagers ’awareness, preferences, and adoption of fashion 

trends. The study uses a literature review approach, analysing previously published research 

related to social media, fashion influencers, viral content, teenage fashion choices, and fast 

fashion. The findings indicate that platforms such as Instagram, TikTok, YouTube, and 

Pinterest provide teenagers with continuous exposure to emerging fashion trends. Influencers, 

celebrities, peers, and algorithm-driven content can contribute to the rapid spread and 

adoption of these trends. The reviewed research also highlights a relationship between social 

media and the fast-fashion industry, as rapidly changing online trends can encourage 

consumers to follow new styles. Overall, the existing literature suggests that social media 

plays a significant role in shaping contemporary fashion trends among teenagers. 

1. INTRODUCTION 

Social media has become an important part of modern communication and has significantly 

changed the way people discover, share, and follow fashion trends. Platforms such as 

Instagram, TikTok, and Pinterest allow fashion-related content to spread rapidly, making new 

styles, clothing trends, and aesthetic movements accessible to millions of users. Unlike 

traditional forms of fashion communication, social media enables trends to develop and gain 

popularity within a very short period of time. 

Teenagers are particularly exposed to these developments because of their frequent 

engagement with social media platforms. Influencers, celebrities, fashion brands, and even 

peers can introduce teenagers to new styles and encourage them to adopt emerging trends. 

Features such as short-form videos, recommended content, hashtags, and viral challenges can 

further increase the visibility of particular fashion styles. 

The relationship between social media and fashion is therefore an important area of research, 

particularly as digital platforms continue to influence how young people perceive and 

participate in fashion. This research paper examines existing studies on the influence of social 

media on fashion trends among teenagers and explores the different factors through which 

social media contributes to the adoption and spread of fashion trends.Social media is a 

influencing force shaping the fashion and has kickstarted a drastic evolution in fast fashion. 

Platforms such as Instagram, TikTok and Youtube, fashion influencers can reach thousands, 

even millions of people who want to stay relevant, post-able and just as cool from the 
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moment they wake up to the moment they go to bed. Impact of social media has 

revolutionised our lives and its rapid rise has changed the game of Fashion Industry. (Indian 

Institute of Art & Design [IIAD], n.d.) 

2. THEORY 

Social media has transformed the way fashion trends are communicated and consumed. 

Platforms such as Instagram, TikTok, YouTube and Pinterest allow fashion-related content to 

reach large audiences within a short period of time. Unlike traditional fashion 

communication, where trends were largely promoted through magazines, television and 

fashion shows, social media allows users to interact with, share and recreate trends 

themselves. 

According to Arora (2026), social media plays an important role in the dissemination of 

fashion trends, as users are continuously exposed to fashion-related content through 

influencers, brands and other users. The study found that Arora (2026) investigated the 

influence of social media platforms on teenagers' fashion choices, focusing on social-media 

exposure, fashion inspiration, influencers, viral content and purchase intentions. The study 

found that social media increased teenagers' awareness of fashion trends and introduced them 

to new brands and styles. A substantial proportion of respondents reported viewing fashion-

related content, following fashion influencers and trying new styles because of content 

encountered on social media. These findings suggest that social media can play an important 

role in shaping teenagers' exposure to and engagement with fashion trends. This suggests that 

social media does not simply display existing trends but can also contribute to their rapid 

adoption and circulation. 

Teenagers are particularly exposed to social media and the fashion trends presented on these 

platforms. Social media provides young people with constant access to fashion-related 

content, allowing them to discover new clothing styles, brands and trends. The interactive 

nature of these platforms also allows teenagers to share, recreate and engage with fashion 

content posted by influencers, brands and other users. 

Manyam et al. (2018) examined the impact of social media on current fashion trends among 

youth. Their study found that social media was an important source of information about 

emerging fashion trends, with 49% of respondents reporting that they discovered the latest 

fashion trends through social media. The study also found that 57% of respondents followed 

fashion brands on social networking sites. These findings indicate that social media can play 

a significant role in exposing young people to fashion trends and influencing their 

engagement with fashion. 

Social media has also contributed to the rapid growth of fast fashion. The quick circulation of 

fashion trends on platforms such as Instagram, TikTok and Pinterest allows consumers to 

discover new styles almost instantly. As trends gain popularity online, fashion brands can 

respond quickly by producing and promoting similar styles.The JD Institute of Fashion 

Technology (2024) highlights the role of social media in accelerating the spread of fashion 

trends. The article explains that influencers, hashtags, viral content and user-generated posts 

can increase the visibility of particular styles. This rapid circulation of trends is closely 
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connected to fast fashion, as brands can respond to popular trends and make similar styles 

available to consumers within a short period of time. 

This relationship demonstrates how social media has reduced the time between the 

emergence of a fashion trend and its availability in the fast-fashion market. 

3. EXPERIMENTAL 

This research paper is based on a review and analysis of existing research on the influence of 

social media on fashion trends among teenagers. No primary experiment or survey was 

conducted. Instead, previously published research papers, academic articles, and credible 

online sources related to social media, fashion trends, influencers, and teenage fashion 

choices were examined. 

The selected studies were compared to identify common findings and patterns regarding the 

ways in which social media influences teenagers ’awareness, preferences, and adoption of 

fashion trends. The information obtained from these sources was then organised according to 

the major factors influencing teenage fashion, including social media platforms, influencers, 

viral content, and fast-fashion trends.                                                                           

4. RESULT 

The analysis of existing research indicates that social media has a considerable influence on 

the development and spread of fashion trends among teenagers. Across the studies reviewed, 

platforms such as Instagram, TikTok, YouTube, and Pinterest were identified as important 

sources through which teenagers discover new fashion styles and trends. 

The research also indicates that fashion influencers, celebrities, and peers can influence 

teenagers ’fashion preferences. Viral videos, hashtags, recommended content, and frequently 

viewed fashion posts can increase teenagers ’exposure to particular styles, making trends 

spread more rapidly. 

Several studies also suggest a relationship between social media exposure and the adoption of 

new fashion trends. Teenagers may become more willing to experiment with styles they 

encounter repeatedly online. The reviewed research further highlights the connection between 

rapidly changing online trends and fast fashion, as social media can increase awareness of 

new clothing styles and encourage consumers to keep up with emerging trends. 

Overall, the findings from the reviewed studies suggest that social media is an important 

factor in the introduction, promotion, and adoption of fashion trends among teenagers. 

5. DISCUSSION 

The research reviewed in this paper indicates that social media has become an important 

influence on the way fashion trends are discovered, shared and adopted. The studies 

examined show that platforms such as Instagram, TikTok and other social networking sites 

provide young people with continuous exposure to fashion-related content. This exposure 

allows trends to spread rapidly and gives users greater opportunities to interact with and 

participate in fashion trends. 

Arora (2026) found that teenagers were frequently exposed to fashion-related content and that 

many respondents followed fashion influencers, discovered new brands and gained fashion 

inspiration through social media. Similarly, Manyam et al. (2018) found that social media 
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was an important source of information about current fashion trends among youth. The 

similarity between these findings suggests that social media has remained an important 

source of fashion information over time, despite changes in the platforms and types of 

content being used. 

The research also highlights the importance of influencers in the spread of fashion trends. 

Influencers can introduce particular clothing styles, brands and aesthetics to large audiences, 

while users can further spread these trends by sharing and recreating the content. This creates 

a cycle in which fashion trends can gain visibility and popularity much faster than through 

traditional forms of fashion communication. 

Another important relationship identified is between social media and fast fashion. The rapid 

spread of online trends allows fast-fashion brands to respond quickly to changing consumer 

interests. As a result, the time between a trend becoming popular online and similar products 

becoming available to consumers can be significantly reduced. The JD Institute article (2024) 

discusses this connection between social media, influencers and the rapid circulation of 

fashion trends. 

Overall, the research suggests that social media does not simply provide information about 

existing fashion trends. It also creates an environment in which trends can be introduced, 

amplified, reproduced and adopted by young users. However, the studies reviewed differ in 

their participants, locations and research methods, meaning that their findings cannot 

necessarily be generalised to all teenagers. Further research could therefore examine how 

factors such as age, location, platform and individual preferences affect the extent to which 

social media influences fashion choices. 

6. CONCLUSION 

The review of existing research shows that social media has become an important influence 

on the development and spread of fashion trends among teenagers. Platforms such as 

Instagram, TikTok, YouTube, and Pinterest provide teenagers with continuous exposure to 

new styles and fashion-related content. Influencers, celebrities, peers, viral content, and 

recommended posts can contribute to the adoption of emerging fashion trends. 

The research also suggests that social media has increased the speed at which fashion trends 

spread and have contributed to the rapid development of new trends within the fast-fashion 

industry. Overall, the existing literature indicates that social media plays a significant role in 

shaping teenagers ’awareness of, interest in, and engagement with contemporary fashion 

trend 
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